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Corporate Truck Wrap
Design Mistakes to Avoid

1. Positioning Your Logo
with Flat Models

Designing wraps from flat vehicle models
ignores how people actually view
corporate trucks from different angles
and distances. Your branding should work
for curb-level pedestrians, nearby drivers,
and people viewing the truck in motion.

3. Branding High-Wear
Areas

Doors, handles, steps, and lower panels
wedadr down quickly from daily use and
road debiris. Avoid placing logos, phone
numbers, or important messaging in
high-contact zones.

5. Cutting Costs with Low-
Quality Materials

Cheap vinyl and laminates fade, bubble,
shrink, and fail faster under sun, weather,
and road conditions. High-quality
materials create longer-lasting wraps
and more consistent fleet branding.

7. Rushing the Installation

Poor installation can create bubbles,
lifting edges, misaligned panels, and
failures around rivets and hardware.
Professional installation protects both the
wrap's appearance and lifespan.

2. Sizing Your Design for
Large Panels

Large truck panels can look cluttered
when overloaded with text and graphics
or unfinished when designs are too small.
Strong wraps balance readability,
spacing, and visual hierarchy.

4. Ignoring Seams, Rivets,
And Hardware

Truck hardware, like seams, rivets, mirrors,
and latches, can distort text and graphics
if ignored during design. Wrap layouts
should account for each vehicle's real
surface and structure.

6. Leaving Compliance for
the End

DOT numbers, safety labels, and legal
markings should be planned into the wrap
design from the start. Adding them later
can disrupt the layout and weaken the
professional appearance.
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